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Computers, Cell Phones And Multitasking
A Look Inside The Entertainment Life Of 12-24 Year Olds

United States. The survey focused on teenagers between the ages of 12 and 17 and young adults

between the ages of 18 and 24, an age group important to the entertainment industry. The industry is

busy working out ways to target and keep this audience. Do they release music for downloading and
CD sales at the same time? Do they release movies to DVD and for downloading when they are first being screened in
theaters? Is piracy affecting their profit margins and is there a way to financially tap into file sharing networks? The
survey took a look at the group of young people who are driving an industry to innovate, shape and adapt.

T] ° is the first annual Los Angeles Times/Bloomberg survey of pop culture and entertainment in the

This is the first of four poll releases, a look inside the entertainment life of teens and young adults. Poll stories and this
release can be found at: www.latimes.com/timespoll.

Summary

These young respondents have made multitasking an art form. About three in five teens and young adults said they prefer
to multitask rather than focusing on doing one thing at a time. Multitasking relieves boredom, according to more than half
of those who said they prefer to have several things going at once. More than seven in 10 teens and young adults said they
are at least sometimes bored with their entertainment choices. Those living outside a major metropolitan area more so than
urban dwellers, younger teens more so than older. Movies and to a lesser extent, television pulled more focus than other
types of entertainment — most reported focusing on movies, rather than doing other things at the same time. Homework,
however, is another matter. More than half of the teenagers in the survey reported doing at least one other thing while
doing homework, and about a third said they do two or more things at the same time. Most teenagers and young adults
reported listening to music many hours every day, almost all while doing other things at the same time.

Most young people are not offended by being confronted by violence, gross out humor, bad language, or cigarettes and
alcohol in their entertainment. Most were offended by disrespecting women and girls, even those who listen to rap music,
some of which is notorious for exactly that.

Computers and cell phones play a big role in teens and young adult’s lives —almost all respondents reported having the use
of or access to a computer, and most had a cell phone. Half of the young people in this survey reported spending less than
two hours on their computer on an average day and half of those spent less than an hour a day. The survey found no
gender difference in computer game playing among 12-14 year olds, but older teen girls stop playing games as much and
start spending more time on homework, instant messaging, updating their web profiles and surfing the net. Teen girls and
those surfing and playing games without parental supervision spent the most time. However, most teens, and especially
the youngest teens, reported having parental limits on their computer use. Parents monitor what the teens download, what
they do while they are online, and whether their homework has been done before going online.

MySpace and other social networking sites are popular, especially among older teens and those living in metro areas. Half
of young adults visit those types of sites, but use drops away by those over 21. More than seven in 10 women between the
ages of 18 and 20 said they visit such sites and about one in six reported spending two hours or more a day.

Unauthorized downloading and piracy is a problem for both the music and movie industries, of course. The survey found
that most don’t admit to doing it themselves, but more were willing to say their friends do. Most believe that downloading
music from filesharing services for free is at least a minor crime, and very few believe that copying a CD from a friend
who bought it is against the law.
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Entertainment

Interestingly, no more than 10% of each age group (12-17 and 18-24) thought there were too many entertainment choices,
while roughly two in five of both groups believed there are too few and about half each believed there are just the right
amount of entertainment choices for them to choose from. Also given all the entertainment choices there are from
videogames to movies to computers/internet, surprisingly, more than seven in 10 of both teenagers and young adults are
often (20% for teenagers and 19% for the young adults) or sometimes (52% for teenagers, 53% for young adults) bored
with the entertainment choices available to them. The women are more likely to say too few entertainment choices than
men, except for the males who are 18-20. Among the younger female teens, 41% said there are too few choices, while
48% of females 15-17 and 44% of females 21-44 also believe that; 44% of men 18-20 also said there are too few choices.
Just 4% of teenagers and 5% of young adults said they are never bored with their choices.

Which type of entertainment content do you find offensive: The entertainment content that was found most offensive by
all age groups was disrespecting women (especially younger teenage girls at 78%) followed by racial humor and gay and
lesbian content. The younger group appears to be more sensitive and offended by disparaging words or visuals that deal
with minority groups than young adults surveyed. Sex and nudity, drug use and advocating violence against authority
resonates more with teenagers surveyed than the older respondents. However, on most of these types of entertainment,
both age groups either were not offended or said that it depends on the context in which these things happen.

Pluralities of teenagers think violence, bad language or swearing, religious content and alcohol use is not offensive, while
half think that about gross out humor and 57% about cigarette use. For young adults, pluralities think violence, sex and
nudity, gross out humor, religious content and drug use are not offensive. Majorities of this group also think bad language
or swearing, cigarette use and alcohol use are not offensive. (Gross out humor, violence and religious content seem to be
the least offensive for any age group.)
Percent who find each type offensive
(by agegroup and gender)

---------- 12-17---------=--- 18-24
All Male Female All Male Female
Disrespecting

women/girls 66 58 74 50 40 59
Racial humor 43 38 48 32 25 39
Gay/lesbian content 43 44 41 31 34 26
Sex and nudity 39 31 48 17 14 21
Drug use 38 34 43 20 16 23

Advocating violence against
police/authority 36 32 39 25 23 28
Swearing 27 24 30 18 15 21
Alcohol use 26 21 32 13 12 14
Cigarette use 24 22 27 13 12 13
Gross-out humor 18 15 21 17 15 19
Religious content 17 17 17 17 17 17
Violence 12 9 15 11 9 13

When teenage respondents were asked what they considered the most offensive, 31% replied disrespecting women.
Another 24% said it was their second choice as well.

Percent who find each type offensive
(by age subgroups and gender)

---Male---- ---Female---  ---Male------ ----Female---
12-14  15-17 12-14  15-17 18-20 21-24 18-20 21-24
Disrespecting

women/girls 58 57 78 70 40 40 62 57
Racial humor 47 31 53 43 27 24 42 37
Gay/lesbian content 44 44 46 36 33 36 30 25
Sex and nudity 42 22 58 38 12 15 26 19
Drug use 41 28 49 36 15 18 27 21

Advocating Violence
Against police/authority 38 28 46 33 16 29 36 24
Swearing 30 20 32 27 13 17 16 23
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Alcohol use 23 19 35 28 10 13 18 13

Cigarette use 28 17 28 25 11 14 15 12
Gross-out humor 13 15 17 26 10 19 25 16
Religious content 19 16 15 20 15 19 15 18
Violence 9 8 15 14 3 14 14 13

Parents and entertainment content: This poll shows that parents of teenagers are checking on their children’s
entertainment content and choices, especially the younger group — 12-14 years olds.

Among 12-17 year olds:
e 80% said their parents know what they watch on TV
e 79% said their parents know which movies they watch
e 68% said their parents know how they spend their time online, especially among young teenage boys (75%),
compared to 68% for young teenage girls
e  63% said their parents know the contents of the videogames they play (including 83% of young teenage boys,
72% of older teenage boys and less for teenage girls — 58% for young teen girls and 41% for older teen girls)
41% said their parents know what they download
37% said their parents know what they listen to on their iPod, especially for older teen boys (42%), compared to
younger boys (33%)
e 31% said their parents check their social networking sites, such as MySpace and what is put on personal sites
(including a third for teenage girls and 28% for teenage boys)
e 21% said their parents check their email inbox and who sends them emails, including 31% of young girls,
compared to 13% of older teenage girls
11% said their parents watch over their shoulder when they instant message
4% said their parents really don’t know much about their entertainment and communication choices
4% said they don’t know what their parents know
e 4% said it didn’t apply to them
Among 18-24 year olds:
e 25% said their parents know what they watch on TV
24% said their parents know what movies they watch
18% said their parents know the content of their videogames
17% said their parents know how they spend time online
11% said their parents know what they listen to on their iPods
®  56% said this question didn’t apply to them
More than a third of teenagers said they don’t argue with their parents over what entertainment they watch or listen to.
But if they did argue, about a fifth said they argued over the music they listened to and their cell phone use. Not
surprisingly, as with girls in the past (except then it was over the use of landline phones) teenage girls are the ones that
argue more than their male counterparts over the use of cell phones. Almost a quarter of older teenage girls (23%) and
slightly more than a fifth of younger teenage girls said they argue with their parents over their mobile phone use. And for
the young adults virtually all said that either they didn’t argue with their parents over entertainment choices or it didn’t
apply to them. Younger teenage boys mentioned their playing videogames (26%) as a sore point with their parents,
compared to 19% for older teenage boys.

Of the following, which form of entertainment, if any, prompts the most arguments with your parents?

---Male----- ---Female---
12-14  15-17 12-14  15-17

Cell phone usage 14 14 21 23
Videogames 26 19 12 1
TV shows watched 18 11 17 9
Music listened to 21 24 19 17
Social networking

Sites (e.g., MySpace) 13 11 16 18
Instant messaging 10 7 12 9
Movies watched 14 6 13 8
Online sites viewed 10 10 11 5
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Multitasking

A 2005 Kaiser Family Foundation survey' reported children 8 to 18 were not spending any more time using their
computers and other gadgets than they did in 1999, since there are only so many hours in the day, but they did find that
kids were cramming more into those hours. This phenomenon — doing several things at once such as homework, watching
TV and chatting with friends on the phone - is generally referred to as multitasking.

Teens and young adults alike in this survey reported high rates of multitasking. Both groups were most likely to
concentrate their attention on movies and videogames, but music, television, talking on the phone and homework were
prime candidates for being combined.

Most teens and young adults — roughly three out of five in each case — said that in general they prefer to do more than one
thing at a time than to focus on the task or activity at hand.

Females were much more likely to do multiple things than males — 67% of teenage girls compared to 56% of teenage boys
and 66% of young women compared to 52% of young men. Interestingly, the youngest teen boys and the most freshly
minted adult men reported a desire to focus on one thing at a time — 50% of boys 12-14 and 52% of men 18-20 reported
preferring to pay simple attention to what they were doing. In comparison, 63% of young teen girls, 71% of older teen
girls, 72% of 18-20 year old women, and 63% of 21-24 year old women said they like doing more than one thing at a
time.

In general, do you like to focus on one thing at a time, or would you rather multitask, that is do more than one thing at a
time?

Teens -—-Ages 12-14-- ---Ages 15-17-- Adults  ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Focus on one thing 39 50 37 38 29 41 52 28 46 37
Multitask 61 50 63 62 71 59 48 72 54 63

When asked how often, if ever, they were bored with the entertainment choices available to them, the majority of both
teens and young adults said they were bored at least some of the time. This is born out by the popularity of multitasking -
more than half of teenagers who prefer to multitask said it is because they are bored otherwise. The youngest teens (12 to
14) and girls of that age in particular, said that they do multiple things to stave off boredom. Since for many teens,
homework equals boredom, it isn’t surprising to find that a majority tend to do other things while working on their
homework.

Teens and young adults had reasons other than boredom for doing many things at once, as well. Just over two out of five
teens said that multitasking is something to keep them occupied during commercial breaks, arguably less a multitasking
situation than a way to stay constantly entertained. Three in 10 said they like to stay in touch with friends at all times.
About one in five mentioned that they were concerned that they would miss something if they did only one thing, and
about the same proportion said they are too busy to do one thing at a time. Among young adults, a plurality of 42% said
multitasking kept them occupied during commercial breaks, 39% said they were so busy it was necessary to do more than
one thing at a time, and 33% mentioned boredom. Like teens, about one in five said they might miss something if they
didn’t keep up.

Homework

Homework may be the biggest casualty of the multitasking generation’s compulsion to focus on more than one thing at a
time. More than half of teenagers, especially older teenagers, do something else while they do homework. Nearly three
out of five girls between the ages of 15 and 17 reported doing at least one other thing while doing homework, along with
54% of boys that age. About a quarter of teens that age do three or more other things at the same time.

! Generation M: Media in the Lives of 8-18 Year Olds, Roberts, Donald F. et al. 2005
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Only 46% percent of younger teens and 36% of teens 15 to 17 said they focus on their homework. Among all teens, 22%
said they do one other thing, a similar proportion do two or three other things, and 13% do four or more other things at the
same time.

Music was by far the most popular homework accompaniment. More than four out of five teenagers who multitask while
doing their homework reported listening to music and that increases to nearly nine out of 10 among older teens. Nearly
half of those who multitask said they do homework while watching TV, and one out of five watch movies or surf the web.

When you are doing homework, do you usually prefer to focus on just your homework, or do you like to do other things at
the same time?

Teens --—-Ages 12-14-- ---Ages 15-17--
12-17 Male Female Male Female
Focus on the homework 41 45 48 37 34
Do other things 53 50 49 54 59

Computers, Gadgets and Cell Phones

Computers play a very large role in the lives of teens and young adults, the survey found. Roughly four out of five
teenagers and two-thirds of young adults reported owning or having the regular use of a computer”’. Roughly two-thirds of
each group had a cell phone. Even 69% of surveyed teens living in households earning less than $40K a year reported
owning or having the regular use of a computer, 62% had a cell phone, 47% had both, and only 16% owned neither.

Males of all ages had video game consoles — seven out of 10 teenage boys said they own one, compared to under two in
five teenage girls. Three out of five men between 18 and 20 owned one, and half of men between the ages of 21 and 24.
Video game console ownership dropped to below one in five among women over 21.

There was agreement across age groups on the desirability of owning a computer or laptop — a plurality of just under two
out of five (teens and adults) would choose a computer if they could have only one item. Cell phones were the second
choice among both groups. However, cell phones gave computers a run for their money among girls and young women.
Roughly the same proportion of females between the ages of 15 and 20 said they would select a cell phone as would
choose a computer, and even though the proportion who picked a cell phone as their only item dropped to 26% among
women over 21, that is more than twice the 11% of men of that age who would choose a phone.

If you could only have one of the following items, which one would you pick? (selected top picks shown)

Teens -—-Ages 12-14-- ---Ages 15-17-- Adults  ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Computer/laptop 37 35 38 38 35 39 44 34 40 38
Television 15 18 19 13 9 17 16 18 12 22
Cell phone 21 13 21 18 32 21 16 32 11 26
iPod/other MP3 7 9 6 9 6 7 3 2 15 5
Video game console 6 13 1 9 1 3 6 0 6 0
Video iPod/other video player 4 5 3 4 3 2 2 4 3 1

This survey’s findings are consistent with recent reports that most children in the U.S. now have access to a computer.
For example, a Kaiser Family Foundation survey from 1999° reported just under three out of every four children aged 8 to
18 had a computer in their home at that time. When Kaiser asked the question again five years later*, the number had
increased to 86%.

2 Knowledge Networks provides Web TV to panel members who do not already have computers or internet access.
% Kids & Media @ the New Millennium, Roberts, Donald F. et al. 1999
4 Generation M: Media in the Lives of 8-18 Year Olds, Roberts, Donald F. et al. 2005
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This survey found most teens who have access to them don’t spend long periods of time on the computer. Most reported
using it— and the web - under parental supervision or regulation. Half of non-working teenagers with computers in this
survey reported spending less than two hours on the keyboard on an average day, and half of those spent less than an hour
a day. However, 44% of teens and 40% of young adults said they spent two or more hours a day on the computer and
about one out of six teens and young adults reported spending four hours or more a day in front of a keyboard. Older
teenage boys ages 15 to 17 were more likely to report putting in four plus hours of computer time a day than were girls of
their age (21% vs 15%.)

A majority of teens and young adults said they own a cell phone — about two thirds in each group. Teens reported
spending an average of 2.5 hours on their cell phones, with teenage girls spending about a half hour more on their phones
per day than boys. The difference was smaller among young men and women, since men over 18 spent the same amount
of time as teenage boys did on the phone, while usage among women dropped from the 2.3 hours of teen cell phone time
to 2 hours among those over 18.

Restrictions on Computer Use Among Teens

Most computer using teens in the survey reported parental restrictions on their computer or internet use -- only 26% said
that they work and surf unsupervised. Among those who reported restrictions, nearly two-thirds said they lived with a ban
on downloading music, movies and/or mature content. Nearly three out of five said they could not surf or IM (internet
message) while doing homework, more than four out of five said they were not allowed to visit sites such as
MySpace.com and/or were only allowed to IM with certain people. Forty-five percent mentioned time limits of some sort,
and a similar proportion said that they could use the computer only under supervision or in a shared family location.

Parents put more restrictions on younger teens than older ones and more on girls than boys of their age. Specifically,
teenage girls are more likely to report parental restrictions on communications — nearly one in five said they are restricted
to IMing only with certain people, compared to 13% of boys who said the same thing. In most areas, however, the survey
found that parental restrictions are age related but fairly gender-blind.

Among the roughly one in four teens who use the computer unsupervised, average time spent on the computer was higher
by about an hour.

Social Interactions and Gender Differences

The survey found gender differences when it comes to computer use among teens, in several areas. Teenage boys and girls
both reported playing games, but more teen boys than girls reported regular game-playing at any age and among girls
game playing dropped away sharply with age. Teen girls tended to incorporate the computer into their social life in a way
that boys their age did not report doing. Girls and boys said they spend regular time on the computer doing homework,
surfing the web and listening to music, but girls were much more likely to report using the computer for a variety of other
activities such as journaling, writing fiction, keeping up with social websites such as myspace.com or creating art or
graphics.

While cell phone use among teens varied little by gender, the survey found a majority of girls using their computer to
supplement the phone for social interaction via e-mail and instant messaging. This was much less the case for boys. Two-
thirds of teenage girls reported writing and reading e-mail regularly, compared to 38% of boys. IM-ing, another social
activity, was also popular with teenage girls. More than half (51%) reported regular IM-ing compared to 36% of boys.
However, boys caught the IM-ing bug as they got older and gender differences in IM-ing dropped to within margin among
young adults.

When you use your computer, not necessarily on the Internet, which of the following do you do on a regular basis?

Teens --—-Ages 12-14-- ---Ages 15-17-- Adults  ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Play games 61 69 65 65 44 40 53 37 46 29
Listen to music 57 43 61 59 61 44 55 59 39 32
Do homework 54 49 54 50 62 34 41 42 35 24
Surf the internet 51 43 49 59 50 61 63 65 65 54
Write/read email 51 35 67 41 63 64 56 68 56 75
Instant message 43 24 46 44 56 40 45 50 33 36
Maintain MySpace profile 29 18 23 31 42 29 31 44 16 27
Find movie/theater info 19 12 23 18 23 20 18 28 16 21

Personal writing - journal,
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fiction poetry, etc. 12 7 18 7 16 15 12 21 16 14
Art/graphics/other creative 11 7 19 7 12 12 19 11 10 8
Watch movies 6 5 5 7 7 9 13 7 10 6
Watch television shows 4 3 5 3 4 6 10 5 9 2

(asked of those who have computers, N=791 12 to 17 year olds, 745 18-24 year olds)
Social networking websites such as MySpace.com are very popular among teens and young adults, according to the
survey - just under half of girls and 43% of boys reported visiting such sites, joined by 56% of young women and 41% of
men. The older adults were less likely to spend time on social sites—66% of men over 21 said they did not visit such
sites, along with 52% of women.

The sites were most popular with girls and some reported spending a great deal of time there. A large majority of all age
groups reported spending less than two hours a day maintaining their profiles and performing other site activities. The
average length of time spent on such sites was two hours, but about three in 10 teenage girls who visit such sites reported
spending an average of more than two hours a day at it, compared to 15% of 12-14 year old boys and 23% of 15-17 year
olds. Fifteen percent of girls 12-14 who visit such sites said they spend more than four hours a day doing so.

How much time do you spend each day on [social networking | web sites?

————————— Ages 12to 17 ------  ----—--—-- Ages 18 to 24 -------

All Male Female All Male Female

Less Than 2 hours 75 80 72 90 95 86
2-4 hours 16 11 20 7 3 10
More than 4 hrs (net) 9 9 8 3 2 4

(Asked of those who visit social websites. N= 368 12 to 17 year olds, 426 18-24 year olds)

Boys may be too busy playing games to write e-mails or hang around MySpace.com — about two-thirds reported that
playing games was part of their regular computer activity. The 2005 Kaiser Family Foundation Survey reported that boys
8 to 18 spent almost three times as much time playing video games than did girls of that age.

This is not to say that girls don’t play games too — more than half of teenage girls in this survey reported game-playing as
a regular part of their computer use and among the youngest teens (12 to 14) game playing was comparable across gender.
However, game-playing dropped off among girls in each older age cohort, and females of all ages reported more variety in
the ways they spent time using the computer than did males. Teenage girls also tended to limit their gaming to the
computer more so than did boys their age - only three in 10 teenage girls reported owning a Game Boy or other hand-held
video game player, compared to 51% of boys.

Some gender differences in computer and game behavior persisted into adulthood, with 72% of women ages 18 to 24
reporting regular e-mail use, compared to 56% of young men, and twice as many young men who said they own Game
Boys (hand-held video game players) as did young women.

Other Findings

Vote for American Idol: More teenagers voted for their favorite American Idol contestant than young adults — 29% to
21%. Also, more 12-17 year old girls than boys (37% to 20%) and more women 18-24 than men (27% to 14%). A third
of tweens voted for their favorite contestant while a quarter of older teens (15-17) voted for theirs.

Vote for political candidate: A majority of 18-24 year olds voted for a political candidate, but 56% of women appear to
be more engaged in the political process than men. Nearly half of men (49%) voted. Interestingly, 63% of young adults
21-24 years old voted, while just 37% of 18-20 year olds did.

Bush job approval: The teenagers and young adults are no different than adults nationwide, except a lot of them
are undecided. Among teenagers 21% approve of the way the president is handling his job, while 44%
disapprove, but 35% are undecided. Among young adults, 20% approve of the president’s job performance,
while 53% disapprove and 28% are undecided. There is no gender gap in either age group. (In comparison, to
a recently released LA Times/Bloomberg study, 40% of adults nationwide approved of the way the president
was handling his job, while 58% disapproved.)

Analysis by Susan H. Pinkus and Jill Darling Richardson
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Results from the Los Angeles Times/Bloomberg
Entertainment Poll

(of teenagers and young adults)
June 23-July 03, 2006

Note: indicates less than 0.5%

Q9. Thinking of all the things you could do for entertainment, would you say you have too many choices, too few choices, or just the
right amount of entertainment choices to choose from?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Too many 10 7 10 16 6 7 6 4 11 6
Too few 39 35 41 32 48 41 44 39 35 44
Right amount 51 58 49 52 46 52 50 57 54 50

Q10. How often, if ever, are you bored with the entertainment choices available to you?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female

Often/sometimes (net) 72 69 75 69 75 72 73 73 65 76
Often 20 15 14 23 27 19 17 22 22 17
Sometimes 52 54 61 46 48 53 56 51 43 59
Rarely/never (net) 28 31 25 31 25 28 27 27 35 24
Rarely 24 27 24 25 22 23 22 19 27 21
Never 4 4 1 6 3 5 5 8 8 3

Which of the following do you find offensive or not offensive when you encounter them in movies, on TV, in music, or in any other
type of entertainment? If the context makes a difference, you can indicate that, too.

Q11-A. Violence

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Offensive 12 9 15 8 14 11 3 14 14 13
Not offensive 46 55 42 53 35 44 59 34 49 36
Depends on the context 42 36 43 39 51 45 38 52 37 51

Q11-B. Sex and Nudity
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Teens

12-17

Offensive 39
Not offensive 25
Depends on the context 36

Q11-C. Bad language or swearing

Teens
12-17
Offensive 27
Not offensive 44
Depends on the context 29
Q11-D. Gross-out Humor
Teens
12-17
Offensive 18
Not offensive 50
Depends on the context 32
Q11-E. Racial Humor
Teens
12-17
Offensive 43
Not offensive 23
Depends on the context 34

---Ages 12-14--

Male Female
42 58
24 14
34 28

---Ages 12-14--

Male Female
30 32
45 44
25 24

---Ages 12-14--

Male Female
13 17
56 47
31 36

---Ages 12-14--

Male Female
47 53
25 16
28 31

Q11-F. Advocating violence against police/authority

Teens

12-17

Offensive 36
Not offensive 30
Depends on the context 34

Q11-G. Disrespecting women/girls

---Ages 12-14--
Male Female
38 46
34 29
28 25

---Ages 15-17--
Male Female
22 38
40 19
38 43
---Ages 15-17--
Male Female
20 27
47 39
33 34
---Ages 15-17--
Male Female
15 26
53 42
32 32
---Ages 15-17--
Male Female
31 43
32 17
37 40
---Ages 15-17--
Male Female
28 33
33 25
39 42

Adults
18-24
17

47

36

Adults
18-24
18

51

31

Adults
18-24
17

48

35

Adults
18-24
32

29

39

Adults
18-24
25

38

37

---Ages 18-20--
Male Female
12 26
51 29
37 45
---Ages 18-20--
Male Female
13 16
59 50
28 34
---Ages 18-20--
Male Female
10 25
55 42
35 33
---Ages 18-20--
Male Female
27 42
34 25
39 33
---Ages 18-20--
Male Female
16 36
45 28
39 36

---Ages 21-24--
Male Female
15 19
57 44
28 37
---Ages 21-24--
Male Female
17 23
53 45
30 32
---Ages 21-24--
Male Female
19 16
50 46
31 38
---Ages 21-24--
Male Female
24 37
40 19
36 44
---Ages 21-24--
Male Female
29 24
39 36
32 40
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Offensive
Not offensive
Depends on the context

Teens
12-17
66

13

21

Q11-H. Gay or lesbian content

Offensive
Not offensive
Depends on the context

QI11-I. Religious content

Offensive
Not offensive
Depends on the context

Q11-J. Cigarette use

Offensive
Not offensive
Depends on the context

QI11-K. Drug use

Offensive
Not offensive
Depends on the context

Q11-L. Alcohol use

Teens
12-17
43

27

30

Teens
12-17
17

49

34

Teens
12-17
24

57

19

Teens
12-17
38

35

27

---Ages 12-14--
Male Female
58 78
16 10
26 12
---Ages 12-14--
Male Female
44 46
24 31
32 23
---Ages 12-14--
Male Female
19 15
48 56
33 29
---Ages 12-14--
Male Female
28 28
58 55
14 17
---Ages 12-14--
Male Female
41 49
36 31
23 20

---Ages 15-17--
Male Female
57 70
19 9
24 21
---Ages 15-17--
Male Female
44 36
23 31
33 33
---Ages 15-17--
Male Female
16 20
44 48
40 32
---Ages 15-17--
Male Female
17 25
62 52
21 23
---Ages 15-17--
Male Female
28 36
38 33
34 31

Adults
18-24
50

18

32

Adults
18-24
31

37

32

Adults
18-24
17

46

37

Adults
18-24
13

65

22

Adults
18-24
20

47

33

---Ages 18-20--
Male Female
40 62
20 11
40 27
---Ages 18-20--
Male Female
33 30
31 42
36 28
---Ages 18-20--
Male Female
15 15
42 50
43 35
---Ages 18-20--
Male Female
11 15
63 67
26 18
---Ages 18-20--
Male Female
15 27
47 46
38 27

---Ages 21-24--
Male Female
40 57
27 13
33 30
---Ages 21-24--
Male Female
36 25
31 44
33 31
---Ages 21-24--
Male Female
19 18
46 47
35 35
---Ages 21-24--
Male Female
14 12
63 68
23 20
---Ages 21-24--
Male Female
18 21
49 46
33 33
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Teens

12-17

Offensive 26
Not offensive 45
Depends on the context 29

(ASKED OF THOSE WHO PICKED TWO OR MORE OFFENSIVE ITEMS)

---Ages 12-14--

Male Female
23 35
51 38
26 27

---Ages 15-17--

Male Female
19 28
48 40
33 32

Adults
18-24
13

57

30

---Ages 18-20--
Male Female
10 18
56 61
34 21

---Ages 21-24--
Male Female
13 13
58 54
29 33

Q11-Al. You indicated that you find the following offensive... which do you find most offensive? (SELECTED ITEMS SHOWN)

Teens

12-17

Violence 4
Sex and nudity 18
Bad language/swearing 4
Gross out humor 2
Racial humor 13

Advocating violence against
police / authority 4
Disrespecting women/girls 1
Gay/lesbian content 3
Religious content 4
2

4

1

(9

Cigarette use
Drug use
Alcohol use

---Ages 12-14--
Male Female
4 3

16 30

7 2

22 11

3 5

17 34
19 6

6 3

- 2

6 3

- 1

---Ages 15-17--

Male Female
5 5

8 18

1 6

6 1

11 9

5 3

34 35
19 10

4 6

2 3

5 3

- 1

Adults
18-24
5

9

6

2

15

5
35
14

---Ages 18-20--
Male Female
- 6

4 13

7 2

4 3

15 13

4 2

29 48
23 8

8 2

2 2

4 1

Q11-A2. Which of the remaining do you find most offensive? (REMAINING SELECTED ITEMS SHOWN)

Teens
12-17
Violence 3
Sex and nudity 13
Bad language/swearing 4
Gross out humor 2
Racial humor 15
Advocating violence against
police / authority 9
Disrespecting women/girls 24
Gay/lesbian content 14
Religious content 5
Cigarette use 2
Drug use 8
Alcohol use 1
(ASKED OF EVERYONE)

---Ages 12-14--
Male Female
1 4

20 16

8 4

2 3

5 18

8 8

30 23
12 9

2 4

5 1

5 10

2 -

---Ages 15-17--

Male Female
1 3

6 8

2 4

- 3

20 17
11 10
20 25
22 14

8 7

2 1

6 8

2 -

Adults
18-24
6

8

5

3

20

11
19
11
10
1
5
1

---Ages 18-20--
Male Female
1 4

13 7

3 7

1 5

22 25
11 9
22 23
14 8

5 4

- 1

4 7

4 _

---Ages 21-24--

Male Female
8 5

11 10

5 7

1 2

9 19

10 3
30 36
16 10

6 6

1 -

3 2

---Ages 21-24--

Male Female
10 7

5 6

7 5

3 2

15 20
13 11
14 19
16 8

9 17

1 2

5 3

2 -
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Q14. Which of the following electronic devices do you own or use on a regular basis? (SELECT ALL THAT APPLY)

Teens

12-17

Computer/laptop 80

Television 95

Tivo/other DVR 19

VCR 57
DVD player/portable DVD

player 83

Music iPod/other handheld

MP3 player (not cell phone) 39
Video iPod/other handheld

video player (not cell

phone) 6
Cell phone 65
Blackberry or other internet
connected handheld device 1
Game boy/other handheld
video game device 41
Video game console 52
Multiple use device, such as
MP3/CD/radio, etc. 23
Other 2
Don't have any of these 1

---Ages 12-14--
Male Female
69 78
93 96
18 19
54 55
80 82
33 39

3 7

52 62

1 -

62 37
70 32
25 28

- 5

1 -

---Ages 15-17--

Male Female
84 86
93 96
18 20
54 64
87 83
42 42

6 9

71 75

3 1

42 24
70 37
23 18

- 2

1 1

Adults
18-24
69

87

11

48

74

21

70

17
37

Q15. If you could only have one of the following items, which one would you pick?

Teens

12-17

Computer/laptop 37

Television 15

Tivo/other DVR 1

VCR -
DVD player/portable DVD

player -

Music iPod/other handheld
MP3 player (not cell phone) 7
Video iPod/other handheld
video player (not cellphone) 4

Cell phone 21
Blackberry or other internet
connected handheld device 3
Game boy/other handheld

video game device 2
Video game console 6
Multiple use device, such as
MP3/CD/radio, etc. 3
Other 1

---Ages 12-14--
Male Female
35 38
18 19

- 1

9 6

5 3

13 21

1 2

5 2

13 1

1 4

- 3

---Ages 15-17--

Male Female
38 35
13 9

2 2

1 -

9 6

4 3

18 32

2 5

1 1

9 1

3 6

Adults
18-24
39

17

3

---Ages 18-20--
Male Female
73 76
90 88

7 13

48 49
74 75
26 24

4 2

65 86

2 1

27 14
60 23
18 15

- 6

1 -
---Ages 18-20--
Male Female
44 34
16 18

2 2

1 -

3 2

2 4

16 32

7 4

1 -

6 -

2 4

Q18. Please check which of the following, if any, applies to you: (SELECT ALL THAT APPLY)

---Ages 21-24--

Male Female
65 66
84 87
10 12
49 47
68 79
21 17

6 4

66 68

1 2

19 10
50 17
15 14

1 -

3 3

---Ages 21-24--

Male Female
40 38
12 22

5 2

3 1

15 5

3 1

11 26

1 1

6 -

2 3

2 1
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Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
My parents know what I

listen to on my iPod 37 33 37 42 35 11 23 12 11 2
My parents know how I
spend my time online 68 75 68 65 66 17 32 33 11 4

My parents check my social
networking sites, such as
Myspace and what I put on

my own site 31 30 33 26 36 4 5 10 3 2
My parents know what I
watch on TV 80 85 81 76 81 25 43 43 17 11

My parents know the
contents of the videogames

I play 63 83 58 72 41 18 41 23 13 3
My parents know which
movies I watch 79 84 77 73 82 24 40 45 17 8

My parents watch over my
shoulder when I instant
message 11 13 14 6 9 1 1 3 - -
My parents check my email
inbox and who sends me

emails 21 20 31 17 13 3 5 3 - 2
My parents know what I

download 41 45 38 40 41 6 10 13 3 2
My parents don't really

know much about my
entertainment and

communication choices 4 3 5 5 4 8 11 11 5 8
Don't know what they know 4 1 3 9 4 5 11 5 5 3
Doesn't apply to me 4 3 4 5 3 56 29 34 65 78

Q19. Of the following, which form of entertainment, if any, prompts the most arguments with your parents? (SELECT ALL THAT
APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Music I listen to 20 21 19 24 17 7 11 12 4 3
Movies I saw or want to see 10 14 13 6 8 1 3 3 - 1
TV shows I watch or want to
watch 14 18 17 11 9 3 3 3 4 1
Online sites I view 9 10 11 10 5 3 7 5 - 1
Social networking sites,
such as Myspace, Friendster 14 13 16 11 18 2 3 7 1 1
Playing videogames 14 26 12 19 1 2 6 2 - -
Cellphone use 18 14 21 14 23 3 1 10 2 3
Instant messaging 10 10 12 7 9 2 3 5 - -
Other things 2 3 4 2 1 1 3 1 1 -
Don't argue with parents
about entertainment content 35 25 35 38 42 33 51 48 23 21
Doesn't apply to me 5 4 5 5 3 51 22 25 66 72
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Q20 When you are watching a movie at home, do you usually prefer to focus on just the movie you're watching, or do you like to do
other things at the same time?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Focus on movie 62 67 64 60 60 67 76 60 72 61
Do other things at the same
time 37 33 34 38 40 31 23 39 26 37
Don't watch movies at home 1 - 2 2 - 2 1 1 2 2

(ASKED OF THOSE WHO DO OTHER THINGS AT THE SAME TIME AS WATCHING A MOVIE)
Q20A. Which of the following do you usually like to do while watching a movie at home?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Instant messaging 21 17 14 30 20 14 21 15 16 10
Going on the internet 27 16 32 31 28 24 25 15 41 20
Doing my homework 35 14 41 33 47 17 11 7 40 12
Sending or reading email 17 6 21 18 20 15 17 22 17 10
Text messaging 23 11 17 28 34 14 13 22 14 10
Listening to music 24 20 25 20 31 19 5 36 27 12
Talking on the phone 44 30 47 40 55 29 19 54 23 23
Playing a video game 16 31 14 19 2 9 17 - 25 1
Watching a TV show 5 3 3 6 6 10 7 1 15 13
Watch another movie 4 7 5 3 3 6 1 1 15 6
It depends on the movie I'm
watching 18 25 11 18 20 29 35 16 33 31
Domestic activities
(housework/chores/cook) 1 3 - 1 2 5 1 1 1 12

Read 2 - 3 - 3 4 - 9 1 4
Parenting/providing child
care

Other 7 12 11 4 5 7 6 7 8 6

[S=
w

|

|

|
w

|

|

|
<2

CNT20A: Number of multitasking things respondent does while watching a movie.

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female

Don't multitask / don't watch 64 67 66 62 60 69 77 61 74 63
One 16 19 13 20 14 19 14 18 15 25
Two+ (net) 20 14 22 18 27 12 9 21 1 12
Two 5 4 5 3 8 4 4 9 1 4
Three 7 5 11 4 7 3 2 6 3 4
Four 4 5 3 4 3 3 2 4 1 3
Five 2 - 1 5 3 1 1 - 1 1
Six 1 - - 1 4 1 - 1 3 -
Seven 1 - 1 - 1 - - 1 1 -
Nine - - - - - - - - 1 -
Ten - - - 1 - - - - - -
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(ASKED OF EVERYONE)
Q21. When you are watching television at home, do you usually prefer to focus on just the television show you're watching, or do you
like to do other things at the same time?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Focus on the television 41 47 36 46 34 42 54 37 45 34
Do other things at the same
time 56 52 62 51 62 55 45 61 52 62
Don't watch television 3 1 2 3 4 3 1 2 3 4

(ASKED OF THOSE WHO DO OTHER THINGS AT THE SAME TIME AS WATCHING TV)
Q21A. Which of the following do you usually like to do while watching television? (SELECT ALL THAT APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Instant messaging 22 16 20 29 21 18 24 26 17 12
Going on the internet 32 33 29 35 32 29 31 32 30 26
Doing my homework 45 25 52 40 56 24 22 31 24 21
Sending or reading email 16 13 18 14 20 22 24 28 21 20
Text messaging 23 14 23 19 36 16 16 25 12 15
Listening to music 30 21 36 27 34 16 23 32 13 7
Talking on the phone 438 42 45 43 63 40 42 55 36 35
Playing a video game 17 33 12 21 5 8 15 1 21 1
Watching another TV show 8 4 12 4 10 11 12 10 15 7
Watching a movie 3 2 4 3 1 2 2 - - 4
It depends on the TV show
I'm watching 16 16 14 21 14 23 30 15 21 23
Domestic activities
(housework/chores/cook) 2 4 1 - 2 10 2 4 11 16
Eating 2 1 3 2 2 2 2 2 3 1
Other 6 14 9 1 1 7 2 6 5 12

CNT21A: Number of multitasking things respondent does while watching television.

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female

Don't multitask / don't watch 44 49 38 49 38 45 55 40 48 38
One 21 22 23 23 15 28 24 22 28 34
Two n 10 n 8 16 10 6 12 8 13
Three 9 8 10 5 13 4 4 5 3 4
Four or (net) 15 12 18 15 18 13 n 21 13 1
Four 6 5 6 8 6 6 2 12 6 5
Five 4 6 6 1 4 3 4 3 2 3
Six 3 - 2 3 5 3 3 5 3 2
Seven 1 - 1 1 3 1 1 1 2 1
Eight 1 - 1 1 - - 1 - - -
Nine - - 1 - - - - - - -
Ten - - 1 1 - - - - - -
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(ASKED OF EVERYONE)
Q22. How about listening to music - do you usually prefer to focus on just the music you are listening to, or do you like to do other
things at the same time?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Focus on the music 18 22 15 20 13 15 18 12 21 8
Do other things at the same
time 80 73 84 78 87 83 80 88 77 89
Don't listen to music 2 5 1 2 - 2 2 - 2 3

(ASKED OF THOSE WHO DO OTHER THINGS AT THE SAME TIME WHILE LISTENING TO MUSIC)
Q22A. Which of the following do you usually like to do while listening to music? (SELECT ALL THAT APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Instant messaging 29 15 30 36 32 30 41 44 23 22
Going on the internet 52 36 53 59 54 50 53 66 46 43
Doing my homework 59 51 61 56 68 30 42 39 26 23
Sending or reading email 32 14 33 35 44 38 41 438 32 36
Text messaging 21 11 18 21 31 20 18 31 15 19
Talking on the phone 42 27 45 43 51 40 34 57 35 40
Playing a video game 34 60 20 46 17 24 45 14 35 8
Watch a TV show 15 9 15 20 16 12 9 12 13 12
Watch a movie 9 7 6 12 8 9 5 12 14 7
It depends on the music I'm
listening to 5 5 5 6 5 13 15 6 11 16
Domestic activities
(housework/chores/cook) 7 3 11 5 7 13 - 9 10 24
Read 3 3 5 - 3 1 - 1 - 2
Exercise 2 3 1 3 1 2 2 1 4 1
Other 8 6 11 5 8 7 3 6 7 8

CNT22A: Number of multitasking things respondent does while listening to music.

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Don't multitask / don't listen 19 27 16 23 14 17 20 12 23 1
One 24 27 28 20 21 30 28 19 30 37
Two 12 17 n 10 10 13 13 21 12 n
Three 13 10 14 14 12 12 7 8 13 16
Four 9 8 5 9 14 9 8 9 10 9
Five+ (net) 22 1 25 24 29 19 24 30 13 15
Five 11 8 11 9 15 10 14 14 4 9
Six 7 3 9 7 9 5 5 9 4 5
Seven 3 - 3 5 4 3 3 4 3 1
Eight 1 - 2 1 1 1 2 3 1 1
Nine 1 - 1 2 - - - 1 - -
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(ASKED OF EVERYONE)
Q23. How about playing a video game - do you usually prefer to focus on just the video game you are playing, or do you like to do
other things at the same time?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Focus on the videogame 59 74 53 66 42 47 68 39 63 25
Do other things at the same
time 18 21 13 25 12 13 19 9 14 8
Don't play video games 23 5 34 9 46 40 13 52 23 67

(ASKED OF THOSE WHO DO OTHER THINGS AT THE SAME TIME WHILE PLAYING WITH VIDEOGAMES)
Q23A. Of the following do you usually like to do while playing a videogame? (SELECT ALL THAT APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Instant messaging 11 7 9 6 30 17 13 14 27 10
Going on the internet 7 5 11 6 10 13 16 19 6 14
Doing my homework 8 5 7 5 22 11 2 3 27 7
Sending or reading email 2 - - 3 8 9 8 28 4 10
Text messaging 8 1 3 9 19 5 2 12 3 12
Listening to music 63 64 59 60 73 50 62 68 39 35
Talking on the phone 30 16 28 38 36 27 20 42 30 26
Watching a TV show 27 36 35 19 22 18 10 14 31 14
Watching a movie 13 17 27 6 6 10 9 8 21 -
It depends on the
videogame I'm playing 4 7 2 6 - 6 2 7 4 13
Other 3 6 8 1 - 17 21 - 7 31

CNT23A: Number of multitasking things respondent does while playing video games.

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Don't multitask / don't play

videogames 82 79 88 75 88 88 81 91 86 92
One 10 13 6 15 4 8 12 S 8 6
Two+ (net) 8 8 6 9 8 S 7 S 6 2

Two 5 5 4 6 4 2 6 1 1 1
Three 1 2 1 2 2 1 - 3 1 -
Four 1 1 1 1 1 1 - - 4 1
Five 1 - - 1 1 - 1 - - -
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(ASKED OF EVERYONE)
Q24. When you are doing homework, do you usually prefer to focus on just your homework, or do you like to do other things at the
same time?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Focus on the homework 41 45 48 37 34 29 36 39 26 21
Do other things at the same
time 53 50 49 54 59 25 36 32 27 14
Doesn't apply to me 6 5 3 9 7 46 28 29 47 65

(ASKED OF THOSE WHO DO OTHER THINGS AT THE SAME TIME WHILE DOING HOMEWORK)
Q24A. Which of the following do you usually like to do while doing your homework? (SELECT ALL THAT APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
Instant messaging 15 10 15 18 16 17 15 21 14 18
Going on the internet 21 18 17 19 30 21 15 19 27 24
Sending or reading email 13 10 11 13 18 10 8 12 6 20
Text messaging 13 5 14 11 22 12 6 13 12 20
Listening to music 84 72 88 90 84 75 75 79 74 70
Talking on the phone 32 20 43 28 36 23 28 31 14 17
Play a video game 6 9 1 13 - 9 13 1 12 4
Watching a TV show 47 47 438 50 43 34 14 44 40 50
Watching a movie 22 14 24 23 24 16 5 19 15 37
It depends on the homework 6 7 7 4 8 10 13 11 8 5
Other 2 5 2 - - 1 3 - 1 1

CNT24A: Number of multitasking things respondent does while doing homework.

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Don't multitask / doesn't

apply 47 50 s1 46 42 74 64 68 73 86
One 22 24 18 18 26 12 21 1 13 6
Two 1 12 12 13 S S 6 7 7 2
Three+ (net) 21 14 20 23 27 8 9 14 8 6

Three 8 5 8 10 9 4 5 9 1 3
Four 5 4 4 6 5 2 1 2 2 1
Five 2 5 1 1 3 2 2 1 3 1
Six 2 - 1 1 6 1 - 1 1 1
Seven 2 - 3 4 2 - - - - -
Eight 1 - 2 - 2 - 1 1 - -
Nine - - - 1 - - - - - -
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(ASKED OF EVERYONE)

Q25. In general, do you like to focus on one thing at a time, or would you rather multitask, that is do more than one thing at a time?

Teens
12-17
Focus on one thing at atime 39
Multitask 61

---Ages 12-14--
Male Female
50 37
50 63

(ASKED OF RESPONDENTS WHO MULTITASK)
Q25A. What is the reason for that? (SELECT ALL THAT APPLY)

Teens
12-17
Entertainment isn't good
enough to take up all my
attention 19
It's something to do during
commercials 43
I would be missing too much
if I only did one thing 22

My schedule keeps me too
busy to do only one thing
at a time 21
It improves the experience to
do more than one thing at a
time 18
Doing more than one thing
makes me feel like I'm
customizing the
entertainment experience

to my personal interests 13
It's boring to just do one
thing at a time 55
I like to stay in touch with
my friends at all times 29
Other 6
(ASKED OF EVERYONE)

26. Have you ever voted for an American Idol contestant?

Teens

12-17

Yes, voted for contestant 29
No, not voted for contestant 71

---Ages 12-14--
Male Female
25 20
39 46
17 27
14 26
20 22
13 16
51 64
16 33

5 4

---Ages 12-14--
Male Female
27 36
73 64

---Ages 15-17--
Male Female
38 29
62 71

---Ages 15-17--
Male Female
14 19
37 48
18 25
14 28
16 13
11 13
58 47
31 32

11 6
---Ages 15-17--
Male Female
15 39

85 61

Adults
18-24
41

59

Adults

18-24

15

42

21

39

22

14

33

Adults
18-24
21

79

---Ages 18-20--
Male Female
52 28

48 72
---Ages 18-20--
Male Female
14 24

42 54
24 23
30 40
28 23

15 19

40 47
27 17

2 4
---Ages 18-20--
Male Female
9 25

91 75

---Ages 21-24--
Male Female
46 37
54 63
---Ages 21-24--
Male Female
15 11
35 40
19 20
25 53
31 13
16 9
35 22
12 6
5 15
---Ages 21-24--
Male Female
19 28
81 72
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(ASKED OF RESPONDENTS 18 -24) (ASKED OF YOUNG ADULTS ONLY)
Q27. Have you ever voted for a political candidate for a government office?

Adults

18-24

Yes, voted 53

No, not voted 47
(ASKED OF EVERYONE)

Q28. Do you approve or disapprove of the way George W. Bush is handling his job as president? (IF APPROVE/DISAPPROVE) Do

---Ages 18-20---
Male Female
36 38
64 62

--Ages 21-24--

Male Female
61 65
39 35

you (approve/disapprove) strongly, or (approve/disapprove) somewhat?

Teens

12-17

Approve (net) 21
Approve strongly 12
Approve somewhat 8
Disapprove (net) 44
Disapprove somewhat 11
Disapprove strongly 34
Don’t know 35

---Ages 12-14--
Male Female
19 18
13 11

6 8

47 40
13 9
34 30
34 42

---Ages 15-17--
Male Female
24 20

16 9

7 11

42 50

9 11

34 39
34 30

Q38. On an average day, how much time do you spend listening to music?

Teens

12-17

Under 2hrs (net) 42
30 minutes to under 1 hour 20

1 hour to under 1.5 hours 13

1.5 hours to under 2 hours 9
Under 4hrs (net) 36
2 hours to under 2.5 hours 12
2.5 hours to under 3 hours 9

3 hours to under 3.5 hours 10
3.5 hours to under 4 hours 5
More than 4 hrs (net) 21
4 hours to under 4.5 hours 4
4.5 hours to under 5 hours 2
5 hours or more a day 15
Don't listen to music 1

---Ages 12-14--
Male Female
60 45
35 23
17 13

8 9

25 32
12 9

6 9

6 9

1 6

12 22

2 3

1 3

9 16

3 -

---Ages 15-17--

Male Female
33 34
11 13
10 14
12 6
a1 43
17 9

8 14

12 12

5 9

25 23

4 6

2 3

18 14

1 -

Adults
18-24
20

11

9

53

13

39

28

---Ages 18-20--
Male Female
18 18
12 11

6 7

51 53
14 20
37 32
3 30
---Ages 18-20--
Male Female
39 46
17 20
14 14

9 12

34 32
13 14

9 4

11 9

1 4

26 22

3 4

3 1

19 18

1 -

---Ages 21-24--
Male Female
24 19
13 8
11 11
53 53
14 9
39 44
23 28
---Ages 21-24--

Male Female
56 45
21 19
12 15
23 10
27 30

9 12

8 7

7 9

3 3

13 20

4 2

1 3

8 15

4 5
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(ASKED OF RESPONDENTS WHO LISTEN TO MUSIC)
Q39. Where or how did you first find out about the music you most recently acquired? (SELECT ALL THAT APPLY)

Teens

12-17
Heard a song or interview on
the radio 57
Saw a music video or
advertisement on TV 33
Read a review in magazine or
paper 5

A friend recommended /
played it for me / loaned it

to me 47
Music website — MTV, iTunes,
Yahoo music, etc. 23

Heard about it in a online
social site such as Myspace,

etc. 12
Heard it on a TV show (like
the O.C.) 15

Read about it in a blog,
online journal or other

personal website 2
It was recommended to me
by a website 2

Found it on a peer-to-peer or
friend-to-friend network like

Kazaa or Grokster 3
My parents 15
Brother or sister 20
Heard it in a movie 26
Don't acquire music 3
Other 5

---Ages 12-14-- ---Ages 15-17--
Male Female Male Female
48 60 56 66
30 42 30 28

1 8 3 7

38 56 51 43
11 31 24 23

3 12 17 12

9 23 7 21

1 2 2 2

1 3 1 3

4 2 5 2

18 17 14 12
22 18 19 20
26 35 19 25

5 4 2 1

4 8 4 4

Adults
18-24

57

30

6

40

13

Q40. How would you describe the type of music you are most passionate about? (SELECT ONE ANSWER)

Teens
12-17
Rock 18
Pop 7
Rap/hip-hop 25
Country 5
Classical -
Trance/techno 1
Jazz -
Other 9
My music tastes ranges
across genres 30
I am not passionate about
any type of music 5

---Ages 12-14-- ---Ages 15-17--
Male Female Male Female
23 12 23 13
6 14 1 8
25 21 27 28
3 4 6 6
- 1 - -
- - 1 -
1 - 1 -
8 12 9 8
27 31 29 33
7 5 3 4

Adults
18-24
17

3

20

1

N e m D

36

---Ages 18-20-- ---Ages 21-24--
Male Female Male Female
53 68 54 58
31 37 29 27
10 8 4 4
48 50 37 30
21 11 15 7
4 15 2 4
9 15 4 9
2 4 1 2
3 3 2 2
3 4 1 2
5 5 2 4
19 17 10 11
18 33 9 19
7 4 4 7
1 2 4 13
---Ages 18-20-- ---Ages 21-24--
Male Female Male Female
21 16 21 12
1 4 - 5
23 19 21 18
12 7 11 10
1 1 2 1
1 - 2 -
- 1 2 1
5 7 5 10
34 42 31 39
2 3 5 4
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(ASKED OF EVERYONE)

Q41. On an average day, how much time do you spend on your cell phone? (SELECT ONE)

Teens
12-17
Under 2hrs (net) 48
30 minutes to under 1 hour 34
1 hour to under 1.5 hours
1.5 hours to under 2 hours
Under 4hrs (net)
2 hours to under 2.5 hours
2.5 hours to under 3 hours
3 hours to under 3.5 hours
3.5 hours to under 4 hours
More than 4 hrs (net)
4 hours to under 4.5 hours
4.5 hours to under 5 hours
5 hours or more a day
Don't have cell phone

1] s
|OJ-BI MI\]H-BNUI'NG\OO

Q42. On an average day, how much time do you spend on the computer? (SELECT ONE)

Teens

12-17

Under 2hrs (net) 49
30 minutes to under 1 hour 24

1 hour to under 1.5 hours 14
1.5 hours to under 2 hours 11

Under 4hrs (net) 29
2 hours to under 2.5 hours 10
2.5 hours to under 3 hours 7
3 hours to under 3.5 hours 8
3.5 hours to under 4 hours 4

More than 4 hrs (net) 15
4 hours to under 4.5 hours 3
4.5 hours to under 5 hours 2
5 hours or more a day 10

Don't have a computer 7

---Ages 12-14--
Male Female
48 47
32 34
11 8

5 5

5 8

4 2

- 2

1 3

- 1

1 7

- 2

1 5

46 38

---Ages 12-14--
Male Female
52 52
31 25
13 17

8 10

26 28
11 7

5 6

8 9

2 6

10 12

3 2

2 2

5 8

12 8

---Ages 15-17--
Male Female
50 47
38 31

5 8

6 8

16 19

7 8

2 4

6 5

2 1

6 12

3 4

- 1

3 8

28 22

---Ages 15-17--
Male Female
46 47
19 23
14 12
13 12
29 32
10 11

6 9

10 6

3 6
21 15

4 5

1 2

16 8
4 6

Adults
18-24
55

36

11

15 e
|\IMHHIUIHN-BUI|OJ\Q

Adults
18-24
46

20

14

12

o it — N

---Ages 18-20--
Male Female
56 70
40 41

7 19

9 10

9 13

2 7

5 2

1 1

2 3

5 5

- 1

1 -

4 4

29 12
---Ages 18-20--
Male Female
48 49
14 23
14 16
20 10
28 26

8 14

6 5

11 6

3 2

14 17

3 2

1 3

10 11
10 8

---Ages 21-24--

Male Female
50 52
34 33

9 10

8 9

16 14

5 7

7 3

2 5

1 -

1 7

1 1

- 1

- 4

33 27

---Ages 21-24--

Male Female
49 40
22 19
12 14
14 7
24 21
13 7

5 5

2 6

4 3

n 20

1 4

1 1

10 15
16 19
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(ASKED OF RESPONDENTS WHO HAVE A COMPUTER)
Q43. Do you have any limits - set by parents, or school, or place of business, or someone else - on your computer use? (SELECT ALL
THAT APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
I can't use the internet

without supervision 16 30 24 8 7 1 2 1 - 1
I can't use the computer in
general without supervision 9 13 11 8 3 - - - - -

I can only use the computer
during certain hours of the

day 16 13 19 18 11 3 6 1 1 2
I can only be on the internet

for a certain length of time 21 26 24 19 18 3 5 1 3 1
I can only use the computer

for a certain length of time 18 24 20 13 17 2 6 1 - 1

There are software programs
or passwords on the computer

to regulate how I use it 18 22 22 15 12 2 4 - 1 2
I have to do homework

before going online 35 37 48 31 23 2 4 3 - -
I cannot surf while doing

homework 26 30 31 28 16 3 5 2 - 3
I cannot instant message

(IM) while doing homework 23 29 30 20 16 1 1 2 - 3
I can only instant message

(IM) with certain people 16 17 23 10 16 2 - 2 4
I cannot download music 24 34 25 20 18 5 7 2 1 9
I cannot download movies 33 48 35 25 28 6 10 4 1 9
I cannot download mature

content 46 54 56 37 39 7 12 6 1 9
I cannot go onto social sites

like myspace.com 23 30 33 15 14 1 3 2 - 1
I cannot go onto other types

of sites 6 8 6 5 5 1 1 1 1 -

I cannot use the computer
outside a shared area, such
as a living room or family

room 18 21 22 14 17 2 3 2 1 3
I cannot use the computer in
my bedroom 17 19 19 16 14 1 2 2 - -
Something else you have
not listed 3 4 3 3 2 - - - 1 1
I have no limits 26 19 13 33 36 83 72 85 92 84
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COMBINED RESPONSES FOR Q43

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female
No restrictions 26 19 13 33 36 83 72 86 91 84
Passwords/software monitor 18 23 22 15 12 2 4 - - 2
Use comp only w/supervision 34 438 43 26 24 4 5 4 1 4
Time limits 34 41 40 29 27 5 11 3 5 3
Restrictions on downloading 48 58 56 38 42 8 13 7 2 9
Restrict’s on websites/IM-ing 33 43 46 22 26 3 3 4 1 5
Homework restrictions 43 44 53 43 30 4 8 4 - 3
Other 3 4 3 3 2 - - - 1 1

Q44. When you use your computer, not necessarily on the Internet, which of the following do you do on a regular basis? (ACCEPT
ALL THAT APPLY)

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female

Maintain Myspace profile 29 18 23 31 42 29 31 44 16 27
Surf the internet 51 43 49 59 50 61 63 65 65 54
Write/read email 51 35 67 41 63 64 56 68 56 75
Instant message 43 24 46 44 56 40 45 50 33 36
Listen to music 57 43 61 59 61 44 55 59 39 32
Watch movies 6 5 5 7 7 9 13 7 10 6
Watch television shows 4 3 5 3 4 6 10 5 9 2
Play games 61 69 65 65 44 40 53 37 46 29
Personal banking 2 1 - 5 3 27 21 27 20 35
Personal writing - journal,
fiction poetry, etc. 12 7 18 7 16 15 12 21 16 14
Art/graphics/write
music/other creative uses 11 7 19 7 12 12 19 11 10 8
Write programs/design
games 2 2 5 2 - 3 7 1 5 -
Do homework 54 49 54 50 62 34 41 42 35 24
Buy movie tickets online 2 - 1 2 3 3 3 4 3 3
Look for movie
showtimes/theater

locations/where movies are

playing 19 12 23 18 23 20 18 28 16 21
Work 4 4 4 2 6 20 20 7 15 29
Other things 4 3 7 3 4 6 9 6 7 4
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Q45. Do you go on Myspace or other social networks, or don't you go on these kinds of web sites?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--
12-17 Male Female Male Female 18-24 Male Female Male Female
Yes, I go on Myspace or
other social networking web
sites 46 38 38 47 61 49 50 71 34 438
No, I don't go on Myspace or
other social networking web
sites 54 62 62 53 39 51 50 29 66 52

(ASKED OF RESPONDENTS WHO GO ON SOCIAL NETWORKS)
Q45B. How much time do you spend each day on these web sites?

Teens ---Ages 12-14-- ---Ages 15-17--  Adults ---Ages 18-20-- ---Ages 21-24--

12-17 Male Female Male Female 18-24 Male Female Male Female

Under 2hrs (net) 75 85 70 77 73 920 92 83 929 88
30 minutes to under 1 hour 45 47 46 39 48 62 57 55 68 69

1 hour to under 1.5 hours 17 17 17 26 9 15 20 18 9 11
1.5 hours to under 2 hours 13 20 7 13 15 13 14 9 22 8
Under 4hrs (net) 16 10 15 12 23 7 4 13 1 7
2 hours to under 2.5 hours 6 6 4 5 9 4 3 10 - 4
2.5 hours to under 3 hours 4 2 5 4 4 1 1 - - 2

3 hours to under 3.5 hours 5 1 4 2 10 1 - 4 - -
3.5 hours to under 4 hours 1 2 2 1 - 1 1 - 1 1
More than 4 hrs (net) 9 5 15 11 4 3 4 4 - 5
4 hours to under 4.5 hours 3 1 5 4 1 - - - - 1
4.5 hours to under 5 hours 3 - 8 2 2 - - - - 1
5 hours or more a day 3 4 2 4 2 3 4 - 3

How the poll was conducted

The Los Angeles Times/ Bloomberg poll was conducted between June 23 and July 3, 2006 using the
Knowledge Networks web-enabled panel, which provides a representative nationwide sample of U.S.
households. Of the 4,466 minors and young adults invited to participate in the survey, 1,904 (43%) responded
to the survey with 1,650 qualifying. The 1,650 qualified respondents included 839 minors between the ages of
12 and 17 years old and 811 young adults between the ages of 18 and 24 years old. The margin of sampling
error for both groups is plus or minus 3 percentage points in either direction. In order to provide as
representative a sample as possible, the survey results were weighted to U.S. Census population benchmarks for
12 to 24 year olds residing in the United States in terms of age, race/ethnicity, gender, region, urban/rural and
internet access.
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