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Joe Hutchinson and
Melissa McCoy Earn
New Masthead Positions

Hutchinson becomes Creative Director, McCoy promoted to Deputy ME;

Joe Eckdahl also promoted to Senior Editor/Nights.

Joe Hutchinson has been
named Creative Director of
the paper, a newly created
masthead position that re-
ports directly to the editor.

“This title captures the
special role Joe plays as the
editor in charge of the over-
all design of the paper and
the editing of graphics,” Edi-
tor Dean Baquet said in his
Nov. 14 announcement. “It
is also an acknowledgment
of how far the paper’s design
has come since Joe arrived
five years ago and created
the current system of design.
The Times won 79 awards in
the Society for News Design
competition this year, the
most won by any single pub-
lication.”

Baquet also noted that
Hutchinson has recently
overseen a dramatic redesign
of the Los Angeles Times
Magazine, which will be re-
launched as West early next
year. He is also working on a
redesign of the front page.

Also, Assistant Managing
Editor Melissa McCoy was
promoted to Deputy Manag-
ing Editor. In addition to
leading the copy desk, which
she has done since 2001, Mc-
Coy now oversees the daily
operations of the design
desk, the graphics depart-
ment and the news opera-
tions group, combining ar-
eas that work closely with
one another on a daily basis.

“Since being named to the

masthead four years ago,
Melissa has used her consid-
erable journalistic and man-
agerial skills to build a
strong, independent copy
desk, bringing in top talent
and revamping a structure
that had split the manage-
ment of copy editors among
departments all over the pa-
per,” Baquet said in his an-
nouncement. “Having the
copy editors, designers, art
department and news opera-
tions under Melissa’s guid-
ance will allow the paper
greater flexibility in manag-
ing some of the largest oper-
ations in Editorial.” McCoy
will report to Managing Edi-
tor Leo Wolinsky.

In another Editorial move,

Joe Hutchinson

Deputy Weekend Editor Joe
Eckdahl has been promoted
to Senior Editor/Nights, tak-
ing over for Assistant Man-
aging Editor John Arthur.
Eckdahl will have final au-
thority over every element of
the front page as well as
deadline matters in all sec-
tions.

Eckdahl has held the week-
end job for four years and
had been an executive news
editor on the Page One desk
since 1997. He worked as ex-
ecutive news editor, coordi-

Melissa McCoy

nating and news-editing
some of our bigger projects,
including J.R. Moehringer’s
“Crossing Over,” Barry
Siegel’s “No Way Out” and
Rick Meyer's “When the
Shooting Stopped.” As exec-
utive news editor of the San
Fernando Valley and Ventu-
ra County editions, Eckdahl
helped guide coverage of the
North Hollywood shootout.
In Los Angeles, he was a key
editor shaping the initial
coverage of the California
Wildfires.

Marketing and Planning Make Personnel Moves

The Marketing and Plan-
ning departments announced
several key personnel changes
in November. “As a team, we
have seen much change this
year, particularly of late,” said
John O’Loughlin, Senior Vice
President, Marketing, Plan-
ning and Development, “and
this announcement continues
that trend as we quicken the
pace in our quest to being
world-class.”

Amy Moynihan has joined
the Times as Vice President,
Brand Marketing. “In this
new role, Amy will lead the
company'’s efforts in charting
the Los Angeles Times overall
marketing strategy, planning
and execution including lead-
ership with our niche and on-
line brands, and management
of our external agencies,”
O’Loughlin said. “Together
with our Editorial and online
colleagues, Amy will focus on
creating new connection be-
tween our content and readers
in Southern California.”

Moynihan comes to The
Times with 15 years interna-

John O’Loughlin

tional brand marketing expe-
rience developing and launch-
ing new products for some of
the world’s most valuable
brands including McDonald’s,
Disney, Universal and Hasbro.

As part of this appointment,
George Stewart, Senior Man-
ager, Marketing Partnerships,
Promotions and Events, and
her team will join the Brand
Marketing group, reporting to
Moynihan. “George and her
team will retain ownership of
our Festival of Books, while
aggressively looking to move

Gordon Tomaske

The Times into other signature
events in the coming year and
rebuilding promotion as
well,” O’Loughlin said.

In a related move, Kevin
Gilbert has been promoted to
Senior Manager, Creative Ser-
vices, reporting to Moynihan.
“In this newly created posi-
tion, Kevin is charged with in-
tegrating our separate Con-
sumer and Advertiser creative
teams, resources and talent
for quicker speed to market
and greater innovation across
platforms for readers and ad-

vertisers alike,” O’Loughlin
said.

Donna Tarzian has been
named to a new position,
Manager, Content Promotion,
reporting to Bonnie Cameron
Wells, Senior Manager, Brand
Marketing. In this new capac-
ity, Tarzian will develop pro-
motional strategy and plans
for promoting the Times’ core
brand and content to con-
sumers, including in-paper,
digital, and broadcast. Jodi
Gammon will join Tarzian's
team, maintaining responsi-
bility for managing our in-pa-
per promotion budget and
message placement, while
Doug Brown and Kerrin Piche,
formerly of the multi-media
Communications area, also
join this new team, adding
their digital and broadcast de-
velopment talents and re-
sources to the content promo-
tion effort.

On the Planning side, Gor-
don Tomaske has been pro-
moted to CFO of Times Com-
munity News (TCN), reporting
to Publisher Tom Johnson.

Tomaske will take leadership
for the financial, operating
and strategic planning func-
tions of TCN, working closely
with the Times on adding
more titles in the coming year.

“As a team, we have
seen much change
this year... this
announcement contin-
ues that trend as we
quicken the pace in
our quest to being
world-class.”

— JOHN O’LOUGHLIN







