
VOL. 75, NO. 6 JUNE 2005

Published for employees of the Los Angeles Times and its affiliatesSince 1924

Among Ourselves
Latimes.com GM
Rob Barrett talks
about the big
online changes
that have taken
place so far, and
about more
changes to come.
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The Times domi-
nates the Los
Angeles Press
Club Awards and
garners national
accolades as well.
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The Technology
Department is
your best defense
against all manner
of suspicious 
software.
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One Team

Publisher Jeff Johnson and top managers talk about
putting the 2005 Strategic Plan into practice.

Pages 4-5

AO EXTRA
See TimesLink
for more pho-
tos, links, mul-
timedia, and
other extra
content.



Two Times internship pro-
grams are bringing a new crop
of fresh faces to the paper this
summer. The INROADS minori-
ty internship program has sent
five summer interns to The
Times. The interns and their
departments are:

Denise Ballesteros, Human 
Resources

Vanessa Bohorquez, Creative 
Services

Ilene Hernandez, Finance
Lauren Otero, Public Affairs
Sandeep Sekhon, Information

Technology.
INROADS, founded in 1970,

seeks to increase business ca-
reer opportunities and knowl-
edge for the best ethnically di-
verse students, while giving
corporations the opportunity to
develop diverse managerial tal-
ent. INROADS supports more
than 5,500 interns at more
than 600 companies.

Editorial’s summer intern-
ship program, meanwhile, has
brought 20 interns to the news-
room. The interns were selected
from a pool of 500-plus appli-
cants and hail from across the
country. Each will be with The
Times for 10 weeks.

The interns, their home insti-
tutions, and their Editorial de-
partments are:

Features: Merrill Balassone,
USC (Stan Allison Memorial In-
ternship/Saturday at The Times
recipient)

LA Metro: Jessica Gresko, Co-
lumbia University; Wendy Lee,
UC Berkeley

Orange County: Lomi Kriel,
University of Texas at Austin

Inland Empire: Stephanie
Ramos, University of Pennsylva-
nia

Sports: Jonathan Abrams, USC
Design: Tyson Evans, UCLA
Washington: Steven Bodzin,

UC Berkeley; Cynthia Cho, Stan-
ford University

Business: Claire Hoffman,
University of Chicago

Calendar: Brian Triplett, Uni-
versity of Iowa

Photo: Megan Spelman,
Michigan State University

Copy Desk: Russell Berman,
New York University (Dow
Jones)

Extended News Desk: Alicia
Wittmeyer, UC Berkeley

Science: Brad Wible, Universi-
ty of Oregon (AAAS)

Health/Medicine: Kevin Mc-
Cullough, University of Mary-
land (Kaiser Foundation)

Editorial Assistants: Ben Say-
lor, Boston University; Cameron
Bird, Biola University; Abbey
Shi, UC Santa Barbara; and
Laurie Kaye, UCLA. 

Hiring Editor Randy Hagihara
has run the editorial internship
program since 1999. He says the
personal essay was the element
of the application process that
was most helpful in separating
the best candidates from the
pack.

“If they have difficulty telling
their own story,” he asks, “how
good are they going to be at
telling somebody else’s story?”

Times Welcomes
Summer Interns
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Photo by Ron Murray

Students from five Southern California counties were honored at the Los Angeles Times Student Journal-
ism Awards ceremony.

In May, The Times an-
nounced its selection of Draft
Chicago to handle the paper’s
direct marketing. The firm was
selected following a review that
included numerous national
direct marketing agencies.

“Draft is going to help us
put campaigns together, help
us with analytics, targeting,
subscriber retention, strategic
planning and research,” says
Publisher Jeff Johnson. “We’re
delighted to have them with
us.”

Founded in 1978, Draft is
one of the world’s premier rela-
tionship marketing agencies
and earned the highest rating

in Advertising Age’s 2005
Agency Review. It is a market-
ing partner for such clients as
Aventis Pharmaceuticals, Bank
of America, Computer Associ-
ates, CVS/pharmacy, Hewlett-
Packard, Johnson & Johnson,
Kellogg, Procter & Gamble, the
United States Postal Service
and Verizon, among numerous
others.

Draft is considered one of the
leading marketing services
agencies in the country, known
for its strategic focus on achiev-
ing client results and its ability
to enhance direct marketing
and subscriber retention pro-
grams.

Times Selects Draft Chicago
For Direct Marketing

Moments after filing a col-
umn on actor Warren Beatty,
Steve Lopez turned in a capti-
vating performance himself
on May 26 as the emcee of the
annual Times Student Jour-
nalism Awards ceremony.

After following Vice Pres-
ident, Public Affairs Kim
McCleary La France to the
Harry Chandler Auditori-
um stage, Lopez regaled
the 70 student honorees
and more than 200 par-
ents, friends and school ad-
visors with the tale of his
“right-at-deadline” phone
conversation with Beatty.
This and other anecdotes
about life as a Times
columnist drew laughter
and applause from the ap-
preciative crowd.

As the ceremony pro-
gressed, high school stu-
dents from five Southern
California counties were
honored and received cash
awards in individual cate-
gories. Ten high school
newspapers and nine college
papers also were recognized.
Editor John Carroll congrat-
ulated all of the winners.

More than 1,100 entries
had been submitted in a
dozen categories; 50 edito-
rial staff members judged
the submissions.

Of special interest were
the Frank del Olmo Impact
Awards, presented for the
first time to student jour-
nalists from high school
and college newspaper
staffs. Named after the late

Associate Editor Del Olmo,
an advocate for student
journalism who died sud-
denly last year after a dis-
tinguished 33-year career
at The Times, the awards
recognize published work
that has made a difference
in the students’ school or
community.

The student newspaper
staff of Claremont High
School won the Del Olmo
award for high schools for its
coverage of a 23-year-old
writer who was allowed to
enroll as a student in a secret
agreement with the princi-
pal and superintendent. The
Long Beach City College
newspaper also won for its
coverage of First Amend-
ment issues on campus.

Local Students Honored at Times
Student Journalism Awards

Summer Camp Campaign Begins
The Los Angeles Times

Summer Camp Campaign
launched its 2005 fundrais-
ing season on June 1. The
campaign runs until Sept. 5.

Since 1954, the campaign
has raised $29 million to
help send 390,000 children,
ages 7-17, from low-income
families, to summer camps
in Los Angeles, Orange,

Riverside, San Bernardino
and Ventura counties. 

In 2005, 70 camp pro-
grams received funding
from the Summer Camp
Campaign. About 12,000
disadvantaged children will
receive camp scholarships
funded by donations made
in 2004. The McCormick Tri-
bune Foundation matches
50 cents on first $1.2 million
raised.

For information on how
you can contribute, go to

www.latimes.com/sum-
mercamp.

Artwork by Summer Camper
Vladislav Beseda.

AO EXTRA
Expanded content available

on TimesLink




